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Much is the same between last year's budget and this year's budget, but last year (here), Mayor Rahm Emanuel wore a purple tie. This year he
went with red. Both years, the deficit he struggles to close is about $300 million.

It might cost more to watch ‘Mad Men’ in Chicago next year
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It might cost more to watch the final season of “Mad Men” in Chicago. And “The Walking Dead.”
And “Duck Dynasty.” And everything else on cable.

Mayor Rahm Emanuel is trying to find ways of generating revenue to close Chicago’s budget deficit of more
than $300 million without resorting to raising property or sales taxes. 

By avoiding an increase in those taxes, according to the Civic Federation, the budget is able to provide what
it called a relative balance between spending cuts and various ways of increasing revenue without being
overly burdensome to Chicago residents.

Unfortunately for TV fans, one of the proposed methods to increase revenue in this year’s budget is a
reduction of a discount provided to cable TV providers.

The city had previously given a 5 percent amusement tax discount to cable TV providers, meaning that they
would only owe 4 percent of the city’s 9 percent amusement tax. This cost was then passed on to
consumers.

That discount is reduced to 3 percent in Emanuel’s proposed budget, meaning that cable customers would
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now be paying a 6 percent amusement tax.

The Civic Federation says that the tax change is expected to generate about $16.7 million. A portion of that

would be used to fund the city’s cultural programs including “Night Out in the Parks.”

The program brings free concerts, movies and other events to various parks in the city. 

Since the amusement tax increase is technically on the cable companies themselves, a city official

previously told the Chicago Sun-Times that cable companies could choose to eat the tax.

That, however, would violate the city’s municipal code, which requires cable companies to charge and collect

amusement tax fees from their customers. 

City officials have previously told reporters that the cost to cable customers would be no more than a few

dollars a month, though the exact cost is not yet known. 

The one possible piece of good news for cable TV fans is that “Breaking Bad” ended before the new budget

takes effect. And there’s always Netflix.
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